
Public Television 

for the 

Central Valley and Sierra

Educate EnlightenEnrich
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Flip through the channels on any television and you’ll discover 

something remarkable. Even with close to 100 channels 

available to the average viewer, there is simply nothing else on 

television even remotely like public television...or its ability to 

communicate with a remarkable audience.

KVIE programming excites the mind and the spirit, enriching 

the lives of people in our community. With an uncompromising 

commitment to quality, KVIE is the one place where viewers can 

! nd news, analysis and commentary; in-depth coverage of local 

and global social issues; cultural expressions from around the 

world; and entertainment with humor, wit, emotion, and soul. 

This is made possible entirely by the people we serve. By 

viewers. Government institutions. And by companies like yours, 

our corporate underwriters, who share a commitment to making 

this unique service available to all.

The Public’s Television
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Quality Programming. KVIE represents and produces uninterrupted programs free from 

commercial in" uences that provide a springboard for family and community engagement and 

discussion, and are available free to everyone.

Intelligent, Responsive, Discriminating Audience. Public television attracts audiences that 

have above average indices of income and education. They recognize sponsors of their favorite 

programs, and reward them with their business. And they’re not watching other channels.

Quality Brand. Research by Roper reports that PBS is the most trusted government institution. 

An association with KVIE will enhance your corporate image and improve the bottom line. 

Exclusive, Uncluttered Environment. Programs on KVIE are broadcast without interruption, 

leaving less than ! ve minutes of non-program material each hour. Your message stands out 

and has a greater impact in this uncluttered environment.

Broad Reach. Viewers in more than 600,000 households throughout 28 counties  watch KVIE 

each week for top-quality programming. And more people watch PBS than cable channels. 

Many Opportunities. There are numerous high-impact ways to integrate KVIE into your marketing 

mix such as on-air spots, special event sponsorships, and/or print opportunities. 

Demonstrate that you value programming that educates, enriches and inspires 

our community while reaching a sophisticated, discriminating, and intelligent audience. 

That is the power of a public television sponsorship. 

The Power of Public Television
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Award-Winning Children’s Programming. From Sesame Street and 

Barney to Curious George, Arthur, and Caillou, PBS Kids programming 

is the most-watched, most trusted in America.

How-To Programming. It’s a genre that was literally invented by public 

television, and more than three decades later, still a leader – whether 

you’re building a house, buying a car, or cooking for 12#

Arts and Performance. Few other broadcast outlets offer the remarkable 

range of arts and performance programming seen on KVIE, and it is here 

that we reach some of our most prized audiences.

Science and Nature. Some of KVIE’s largest audiences tune regularly 

to NOVA, Scienti® c American Frontiers, and Nature – all popularly and 

critically acclaimed as television’s best programming in this genre.

News and Public Affairs. Trusted, balanced, and objective...all attributes 

of the most-respected source of public affairs programming: PBS. Included 

are The NewsHour, Frontline,  and KVIE’s California Connected.

Extraordinary Programming
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As the only locally owned and managed television station in the market, part of our mission is 

to re" ect the community back to itself by creating compelling and relevant local programming. 

KVIE is one of the most proli! c producers in the nation, creating literally hundreds of programs 

over the last decade, and serves a diverse group of audiences with each new program. We 

investigate issues and explore ideas of interest to the communities we serve, and create 

sponsorship opportunities that enable our underwriters to communicate to diverse audiences 

with high quality, high-impact program opportunities.

ViewFinder celebrates the sweeping diversity and culture of our region, examines the issues 

that shape our future, and reminisces on the stories that make up our rich heritage. We 

deliver balanced and responsible programs that foster a civil society. Sponsor one of our local 

productions to show your organization’s commitment to the community. 

A Reputation for Excellence

be more  



KVIE V-me is the ! rst Spanish-language, public television network and multimedia service 

created for America’s Latino families. Launched in March 2007, this service illustrates a 

new U.S. Latino perspective. KVIE V-me offers this vitally important audience the high-quality 

entertainment it deserves, and a platform to showcase and re" ect its own complexity and 

diversity. At the same time, KVIE is able to expand and ful! ll its mission to educate, engage 

and entertain our community to the broadest extent.

Children’s Programming - KVIE V-me features high-quality Spanish 

language preschool programs for Latino parents who eagerly seek 

educational Spanish-language programming that maintains the 

language and culture.

Lifestyle - V-me serves up a full menu of Latino-focused lifestyle with 

award-winning parenting shows, entertaining travel, The Best of Food 

Network, home, health, design, sports and more.

Movies and Special Events - Contemporary Spanish-language ! lms 

every Wednesday night, plus international concerts and special events. 

The weekly KVIE V-me ! lm franchise will create appointment viewing 

with ! lm fans of all nationalities.

Factual and Current Affairs - KVIE V-me presents some of the 

highest quality content available, covering current affairs, history, 

science, technology, natural history, arts and culture.

A New Alternative for Latino Families
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Audience Snapshot

Age Analysis

Annual Income

Audience Composition

Education Pro! le

Position your business 
before an 
af" uent  

and 
educated 
audience.

Over 
660,000 households 

watch KVIE each week#

Source: Scarborough/Prime NExT – Mar 07 - Feb 08

62.4% of KVIE’s
audience has 

college education 
or more.
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Involved Audience

Public  television attracts some of the most well-heeled, af" uent, and in" uential viewers 

available on any medium, anywhere. It’s a powerful consumer group with high amounts of 

discretionary income. PBS contributors are also highly educated. They appreciate the variety 

of smart, thought-provoking programming available only on PBS. And, PBS is the number one 

place to reach viewers who are tuned into the world around them – engaged in stimulating 

programming and engaged in their communities. PBS contributors are movers and shakers 

– active in issues of politics, media, and community affairs. The net result is a viewership 

with a ‘bottom line’ far stronger than you can reach effectively on any other broadcast or print 

promotion opportunity.

Post Graduate Education   91   121   250
Graduated college plus   96   111   188
Home value $500,000+   94   114   191
President of a company   97   107   121
Wrote to the editor of a magazine/
 newspaper    85   142   299
Wrote to an elected of! cial   82   151   344
Wrote something that has been published 81   153   348
Addressed a public meeting   83   147   302
Took an active part in some local civic
 issue     80   155   356

Category

Non-PBS
Viewers 

Index

PBS
Viewers

Index

PBS
Members

Index

U.S. population index = 100
2004 Doublebase Mediamark Research Inc.
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#1 in Public Trust

The public rates PBS %1 for trustworthiness against other public institutions, and is seen as 

an excellent use of tax dollars, second only to military defense.

Percent who trust each institution ªa great dealº

This trust transfers into a halo-effect for sponsors through their association with KVIE:

u 74& of PBS viewers feel that companies that sponsor public television have a commitment 

to quality and excellence.

u 93& of PBS viewers believe that PBS sponsors provide a public service.

u 82& of PBS viewers believe that PBS sponsors are industry leaders.

AND...

62% of PBS viewers are more likely to purchase PBS sponsors’ product or service.

Source: Cone/Roper WorldWide; 
PBS Image Study

Source: GfK Roper Public Affairs and Media, Mar 2008
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The KVIE 28 county coverage includes: 
All of: 
Amador
Calaveras
Colusa
El Dorado
Mono
Nevada
Placer
Plumas

Sacramento
San Joaquin
Sierra
Stanislaus
Sutter
Tuolomne
Yolo 
Yuba

And part of: 
Alameda
Butte
Contra Costa
Lake
Marin
Mariposa
Merced

Napa
San Francisco
Santa Clara
Solano
Sonoma

Extend Your Reach
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Sponsorship Opportunities

Program Underwriting. Air 10-, 15-, or 30-second sponsor messages between programs on 

KVIE and KVIE2, and KVIE V-me. 

Genre Underwriting. Air sponsor messages around a specific type of programming to 

reach certain audience targets. Popular choices include public affairs, science and nature, 

performance, and how-to programs.

KVIE Member Guide. Place an ad in our monthly program guide OnSix (circulation 70,000+).  

This 32-page, full-color magazine has the largest circulation of any regional publication, and 

reaches KVIE members – our most valued audience.

Special Events / Outreach. Sponsor one of KVIE’s  events or initiatives that raise awareness 

and create goodwill in the community. These include the KVIE Art Auction, Black History Month, 

and Latino Culture celebrations. We also serve our community through our Ready To Learn 

initiative for parents, teachers and caregivers.

Production Funding. Fund one of KVIE’s local, regional, or national productions. KVIE is one 

of the most active producers of programming for public television, and some of our programs 

are aired throughout the nation. 

Multimedia Sponsorship. Sponsor KVIE’s Web site to add impact to your on-air schedule. Your 

message will be seen by thousands of unique visitors each month.

be more  



Support of KVIE is a valuable investment that pays dividends in heightened awareness, image, 

and perception of quality and loyalty. Unlike sponsors of commercial and cable television, PBS 

sponsors on KVIE earn the genuine respect of television viewers. 

Become a supporter of public television today and align yourself with KVIE for a unique blend of 

community engagement, corporate philanthropy, market positioning, and strategic partnership. 

You’ll reach a sophisticated and community-minded audience who will credit your organization 

as a supporter of the community.    

www.kvie.org/support/uw.htm

Raising Awareness ... 
Building Image
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